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Introduction.
NAMA Chemicals Company is among the most prominent businesses in the context of Saudi Arabia. It is a Saudi Arabian joint stock Taduwal company which was established in 1992 with the aim of developing as well as establishing industrial projects specifically in the context of chemicals and petrochemicals in the Saudi Arabian economy and across borders. In more concentric terms, the organizations operate by providing Epoxi Resin Products and Chlor Alkali products among others (Mattar, 2015). The contributions of NAMA Chemicals Company to the Saudi Arabian economy and the entire populations are quite inevitable. Currently, the company is on the verge of reshuffling its operations towards sustainability and development by focusing on customer’s interests in green behavior. This study presents a total value proposition from a sustainability point of view in delivering products that are more socially, environmentally, and economically superior.
Total Value Proposition from a Sustainability Perspective.
A value proposition tends to be the reason as to why customers afford to purchase from certain businesses rather than buying from a competitor (Mattar, 2015). The value proposition is quite essential for every business, and NAMA Chemicals is hardly exceptional. As evident, compelling total value proposition is among the tools which have kept NAMA Chemicals operational and profitable by promising the value of the products to be delivered and hence showing the primary reasons to why a potential customer should buy from the company. NAMA Chemicals value proposition has played a core role by elaborating on how the firm products are able to address and meet the customers’ needs as well as improve their situations (Mattar, 2015). It has also helped the company to deliver a quantified value of products. Moreover, the NAMA Chemicals value proposition depicts acute product differentiation by convincing customers as to why they should buy from the firm and not from competitors. To ascertain efficiency in the total value proposition, the firm must integrate its initiatives to the sustainability values. The company needs to create products that enhance sustainability either socially, economically, and environmentally.  
Inculcating Sustainability at NAMA Chemicals.
NAMA Chemicals should emphasize on sustainability through establishing sound public policy on environmental issues. As such, the company should ensure that through products are environmentally safe by adhering to the governing environmental control policies. The company should prove to its customer that its products are environmentally safe through ensuring acute adherence to policies such as carbon pricing, feed-in tariffs for new energy-generation sources and the national cap-and-trade systems for greenhouse gas emissions (Aldosari & Atkins, 2015). NAMA Chemicals needs to elaborate and clarify the intersection of economic, social, as well as environmental policies. The firm should reduce incidences of pollution and harms attached to its production and hence forming a basis for product green businesses. In this setting, the company needs to shift its production facilities in an effort to reduce their production capacity as well as risk their capability to offer the mandated amount of chemicals and petrochemicals as per the ISO commitment and hence ensuring sustainability. 
NAMA Chemicals should accelerate sustainability amid a value chain through effective collaboration with can partner in the same industry in an effort to improve social as well as environmental impacts within their own operations (Aldosari & Atkins, 2015). In this setting, the company must share the most appropriate practices while adhering to mutual sustainability issues. Moreover, the company leaders need to be collaborative with environmental organizations to alleviate the negative impacts and design new products and processes as well.
The firm should be environmentally responsible by changing its customer value proposition to be unique to that of competitors based on the assertion that “the majority of customer tends to buy products based on price as well as a feature only.” Herein, the firm should refocus on total value proposition together with sustainability by ensuring that products are highly sustainable and that they can be recycled immediately after use. In this setting, responsible customers should be encouraged to participate in national dialogues concerning the idea of sustainability and responsible consumption. 
NAMA Chemicals should integrate sustainability practices in their total value proposition by establishing sustainability in corporate culture. Herein, the company should establish long-term and short-term goals concerning the environment, social, and economic way of life (Aras & Crowther, 2016). In this setting, NAMA Chemicals should apply its corporate culture to sustain a healthy environment and offer economically viable goods. 
NAMA Chemicals should provide customers with clear and equitable information regarding aboriginal rights as well as entitlements. The linkage amid aboriginal communities and production companies is a key tool (Charles, Schmidheiny, & Watts, 2017). From a social perspective, NAMA Chemicals should address the differences amid the organization and community’s constructive interactions. It should be understood that aboriginal customers have different tastes and preferences and varied values to the environment due to different customer concerns to the local ecosystem while focusing on establishing long-term relationships. 
NAMA Chemicals should establish situations that materially support sustainability-related innovations (Charles et al., 2017). In this focus, the company should encourage innovation that will show how the firm will work towards reducing as well as alleviating the negative impacts to the environment, establishing a positive social change that adds value to its customer and the business, and cut-off the cost of production with increased output and cheaper cost of goods and services. Sustainability can also be enhanced by focusing on the emerging economies that rely on the firm product in an effort to win customer loyalty. 
From a structural perspective, NAMA Chemicals should strengthen its total value propositions by integrating a social license to operate into business strategy. In addition to this, the company should make an effort to mitigate as well as adapt to climate change. As such, the company should purpose to alleviate the thriving climate changes concerning global warming facilitated by its production efforts by reflecting on issues such as carbon policy, water quality, as well as reliable supply chains.
The company should determine customer willingness to accept (WTA) by examining the least amount of money that customers are certainly willing to accept as abandon the firm’s products. This can be thoroughly executed through acute reporting and examination of customer preferences to the newly modified products. The firm can affirm consumer surplus through choice modeling techniques to estimate the value of the WTA through a choice experience. 
Conclusion.
In summary, the NAMA chemicals should be more reflective of the interaction between its total value proposition and the aspect of sustainability. In this concern, the company should underscore the importance of economically, socially, and environmentally friendly products (Mattar, 2015). The firm should acknowledge the importance of sustainability and the integration of social as well as environmental sustainability attached to the business issues as an essential aspect of developing business strategies which are core in business sustainability.
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